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WE WORK FOR 50+ LEADING BRANDS



Marketing
A “few” years ago





Marketing without data is like 

driving with your eyes closed“



Marketing
“Now”





So we’re generating 
lot’s of

DATA!?
So what?



Are we creating

Seamless

Customer

Experiences?









Decentrale Ruling & Profielen

CRM
Profielen

Ruling

PAID
Profielen

Ruling

SOCIA

L
Profielen

Ruling

APP
Profielen

Ruling



Advocate

Action

Desire

Interest

Attention

Enthuse

Impress

Customer

Acquisitie Marketeers

Base Marketeers
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Common! We can do 
better



Case 
Nederlandse Spoorwegen



Small Steps 

with a Vision
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Purchase History

CRM Data

Channel interactions

360 customer view

Digital Behaviour

Offline 

Interactions



Aligned Digital Marketing Inspanningen



Customer Experience - Service



Toepassing Recruitment



Recruitment funnel??



Reward

Offer

Interview

Select

Attract/Brand

Review

Coach

Employ

Recruitment

Human Resources
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Employee Customer Journey

Contextuele Mediadruk



Next Best Activity Model



Employee Journey



Employee Journey



Employee Journey





Why is this important?



Verbeteren Customer Experiences

Hogere retentie 

Minderchurn

Lagere 

recruimentkosten

Effectievere inzet 

Mediabudget
Beter imago 

werkgever, 

hogere 

werknemerstevrede

nheid



#1
Denk vanuit de klant!
Gebruik user journeys



#2
Doorbreek de muren…
Werk in Multidisciplaire

Teams



#3
Durf het roer om te 

gooien..



#4
Maar beginnen met kleine 
stapjes is betere dan niks 

doen..



Dank jullie wel!
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