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Content Creation Framework
ABC IT Recruitment example

| Problem | | Solution | | Resolution |
f f |
IT talent in banking ABC Recruitment Examples of
IS worried that writes about the candidates moving
London Is no longer booming Singapore helps IT talent feel
a global hub market confident to move to
Singapore via ABC

Recruitment



Content Creation Framework

With the London IT market becoming ever more unstable more
and more [T professionals are considenng become expatnois.
But where to work as an IT banking professional?

Problem

Here we look at the Singapore market, which is fast becoming
the global hub for IT banking ]

Solution

With huge players In the
Singapore market looking for
talent we hawve helped 15 IT
banking professionals move
o Singapore, and here are
their stones.

See our latest JAVA jobs. ..

Resolution

Calls to action...

Meet Dave from Manchester who now has a JAVA developer
job 1IN Singapore. ..




Content Creation
Make It visual
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https://www.youtube.com/watch?v=OvfU1NpCJQQ
https://www.youtube.com/watch?v=OvfU1NpCJQQ

Employee-generated content

There are no more impactful brand ambassadors for your company than your employees.
Encourage them to tell their stories through original content posts.
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Tip: Share themes and ideas with your employees, make it a contest and honor the winners.




When creating great content keep these tips in mind

Keep it short
Offer snackable tips

Be conversational

Include a call to action




Sharing Content



Headline says it all!

Clear social sharing icons

Links In content to drive
traffic to other areas of site

Conversion point

° = . Ll 2
sign in subscribe
f=o) t=44 ‘_

O, search

~

M UK world sport football opinion culture

Taylorswit , T3yylor Swift trademarks "This Sick Beat'
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Star protects a number of phrases from her 1989 album - so don’t think about
using them on non-medicated scalp preparations or wind chimes

Guardian music
W @guardianmusic

Thursday 29 January 2015
08.09 GMT

KN Taylor Swift . Realising she's forgotten to copyright This Sick Beat for athlete's foot treatments, too.
Photograph: Mario Anzuon/Reuters

tech

Not content with having the best-selling US album of 2014, Taylor Swift has leapt
into action to trademark certain key phrases from the album, to prevent them
appearing on unauthorised merchandise.

@ “Party like it’s 19897
@ “This sick beat”

¥ “Cause we never go out of style”

@ “Could show you incredible things”

¥ “Nice to meet you, where you been?”.

Taylor Swift: ‘Sexy? Not
on my radar’

The trademarks won’t just affect the companies selling This Sick Beat

The legal database Justia notes that she has trademarked the phrases:

T-shirts and stickers online. They’ll also ban the use of the phrases on,

among many other things, wind chimes, non-medicated preparations

for the care of skin, scalp, body or hair, and cookware.

This isn’t the first time Swift has taken steps to trademark words.
Unsurprisingly, her name, signature and initials are copyrighted, but so
are the titles of her albums Fearless and Speak Now.

Taylor Swift - Shake It Off
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Advertisement

Conversion point

Images drive up engagement
by about 30% and reduce bounce
rates

Conversion point

Rich media help to increase
conversions on landing pages
by up to 80%



When, where and how often to post

Platform Peak activity Suggested frequency
7-9am Start with 2-3 times/week.
Work up to once per day.
5-6pm
6-8am Start with 2-3 times/week.
Work up to once per day.
1-4pm
, 2 1-3pm 2-5 times per day:.
Tue and Wed, 24hrs/day 2-3 a month.

slideshare




When, where and how often to post

Platform Peak activity Suggested frequency
@ 12-1pm 2 a month or more if you have the
) M resources.
\(1]/] Tube
2-4pm A few times a week.
gpm-lam
Daytime 2-3 times a week.
9-11am A few times a week to once

a day.




Some useful social sharing stats

Including a link can drive Posts with images
twice the engagement generate 98% higher
compared to posts without comment rate than posts

links. without.

Links to YouTube videos can
play directly in your social media
feed and generate 75% higher
share rate.



5 tips for sharing content on social sites

Post at peak activity times
Post frequently

Lead with a catchy first line

Be responsive
Reciprocate




Measuring Content



Measuring Content Marketing

Views Actions Outcomes




How to know If your content Is working on LinkedIn

Trulia Life as a Trulian means being active, productive and pet-friendly! Key MetFICS
< r. Y ?’|7:'3- .”

Impressions: number of times this update was
seen

Clicks: number of times a member clicked on the
update

Interactions: of likes, shares or comments
received on this update

il Organic @ Engagement: interactions divided by
Targeted to: All Followers i i
23,672 310 46 1.90% ImpreSSIOnS
IMpressions clicks interactions engagement

To Know: Average online engagement is between 0.3% - 0.8%.
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Experiment & Get Creative

Test call to actions: Always have a clear call to action

Test thumbnall images: Choose compelling, attention

grabbing images (colorful, includes recognizable
leaders)

Test your tone: Tap Iinto an emotion, use humor. What
resonates with your audience?

5 Steps to Boosting Your Talent Brand Through Content 19




Questions?



©2014 LinkedIn Corporation. All Rights Reserved.



